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From its very beginning CHIC is a  
platform containing enormously rich 
resources.  It’s CHIC’s fundamental 
mission to turn relevant resources into 
effective outcomes in terms of brand 
building, collaboration promotion, 
synergy and evolution. In March 2016, 
the concept of the platform will be 
intensively pursued by CHIC and further 
developed. CHIC will pave the way for 
brands and channels to grow organically, 
and to elevate further on the efficiency 
and results of an exhibition participation. 
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100,000 square meters of exhibition space, 

125,000 professional visitors, exhibitors 

from 21 countries and regions, and more 

than 1,200 brands… These glorious figures 

belong to the past. As the largest and most 

influential fashion fair in Asia, CHIC is keen 

to move forward as Asia's fashion window 

and platform for international brands 

entering the Chinese consumer market.

Recognized as a witness of and a big push 

to the development of fashion industry in 

China, CHIC, with constant creativity, has 

grown up with China's fashion industry . 

After relocating to Shanghai, CHIC provides 

exhibition functionality and a service value 

upgraded to a new height. With a fine 

overall planning, an environment-friendly 

philosophy, an upgraded service providing 

system,  pragmatic and efficient associated 

events, and first-rate partners, CHIC is 

creating a brand-new atmosphere and 

experience for exhibitors and visitors.
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Evolution Makes Us Move Forward

CHIC pursues higher goals and standards to integrate effective 
resources from multiple levels and dimensions, in order to enable 
participants to realize a common evolution. This requires redesign and 
rearrangement of CHIC's  structure and procedures. 

CHIC will become a platform attracting more brands, manufacturers, 
related sectors and channel resources, especially selected distribution 
resources. For exhibitors, CHIC means a showcase to display the 
full picture of their brands and an optimized channel resource; for 
visitors, CHIC is a quick and effective access to gather information. 
A new communication approach will be open to both exhibitors and 
visitors to directly contact and easily know each other. As for industry-
related resources, CHIC provides the latest first-hand fashion industry 
information for optimal service identification. Our goal is to create 
unlimited possibilities on this platform for your business, and therefore, 
a breakthrough development of your business. 

On the basis of market-oriented planning, effective resource 
integration, and diverse service provision, CHIC2016 will closely 
integrate functions like trade development, brand promotion, 
trends release and information sharing. It will meet diverse needs 
of all participants and it will be a new journey of your evolution and 
symbiosis with CHIC.
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Panoramic insight of brand overlook in 
the first place.

A great deal of in-depth research helps us to present the full landscape 

of  all categories of brands and trends of the fashion industry. Besides the 

exhibition itself, detailed information of your company will be delivered 

to those target visitors , through authentic channels like CHIC website, 

official publications, We media, etc., thoroughly and vividly.

More Crossover Resources

Beyond conventional functions like display, promotion, and channel development, CHIC 

systematically introduces more targeted crossover resources to enable faster growth for 

exhibitors. More resources will be integrated by CHIC according to the different stages 

of the various brands and channels. We present more than what you’ve ever imagined. 

Media Network
In CHIC2015, 653 journalists from 300 
media home and abroad came to CHIC.
M a x i m u m  b r a n d  e x p o s u r e  w i l l  b e 
guaranteed by CHIC’s strong mainstream-
media network, including both fashion and 
finance media. Meanwhile, social media 
like WeChat and Weibo will concert the 
interactions of exhibitors and visitor, and 
escalate the frequency of promotion. 
Continuous online-offline connection 
between exhibitors and visitors at CHIC will 
henceforth trigger more trade deals.

Event Platform
Diverse needs of brands at different 
development stages can be perfectly met 
by dynamic and static events at CHIC, such 
as the Runway Show, the Forum and Onsite 
Activities, etc. CHIC provides a high-profile, 
multi-dimension event/promotion platform 
with events like brand strategy releases, 
product showcasing, and opinion sharing, 
etc.

Brands Channel Customers

Developed and Strengthened 
Channel Resources

As one of the most efficient approaches leading to channels, CHIC provides an 

opportunity for a better understanding of the change and demands of channels, 

therefore, to expand and optimize channels. CHIC2016 has conducted large-scaled 

data screening and optimization upon visitor database to help exhibitors to identify the 

channel resource promptly and precisely. Relevant suggestions and comments are given 

about channel expansion, too.  

Trade Facilitator
Differentiation analysis, sophisticated 
design and arrangements are made to 
facilitate trade deals at CHIC. Efficient trade 
service will be provided by CHIC to promote 
the connection between exhibitors and 
visitors, and to meet exhibitors’ demands to 
the greatest extent.
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This is the New Floor Plan for CHIC2016 

CHIC will focus on the overall construction of the brand category in 2016. This is more than a whole picture of 

China's fashion industry. Its core value lies in the consistency with the demand and the transformation of the 

channel resources, and more importantly, the coordination, balance, and development of two parts on the basis 

of the new exhibition planning. CHIC2016 will come up with 3 major sections: Category-specialized Section, 

Featured Section, and Show-in-Shows. 

Enhancement of Your 
Channel Resources

CHIC pursues diversity and relevance of the channel 

resources. To do so, CHIC has continuously expanded 

the agent/franchisee database, optimized the resource 

of department stores and shopping centers, explored 

the e-commerce platforms, buyers, and multi-brand 

stores, and integrated crossover collaboration resources. 

CHIC has invited distributors of over 20 categories. 

Meanwhile, CHIC has organized connection events with 

diverse channels, in order to realize the connection 

of different groups of customers to ensure a precise 

connection between exhibitors and visitors of the 

multiple channels.

44.08% Agents 

and Franchisees

Seeking New Cooperations with Fashion Brands

14.85% Department Stores 

and Shopping Malls

Brand Realignment / Recruitment of New Stores 
and Shopping Centers

8.57% 
Wholesalers and Buyers

Direct Purchase at CHIC

1.08% 

Multi-brand Stores

Purchasing Products / Seeking Collaborations with 
Fashion Brands

125,000

CHIC maintains close partnership with: 
China General Merchandise Chamber of Commerce/ China 
General Chamber of Commerce/ Outlet Chamber of China General 
Chambers of Commerce/ Wuhan General Merchandise Association/ 
China Commercial Real Estate Association/ China Commercial 
Circulation Association of Textile and Apparel/ System of Expert 
Consultancy/ Cohim Fashion Training Organization/ …
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1.08% IMPULSES
Selected innovative designs

It’s a party of independent designers, designer 
institutions and studios. It’s a comprehensive 
engagement with fashion brands, buyers, 
retailers, institutional investors, suppliers, 
among other resources. This is the powerhouse
where creativity is turned into business 
performance. 

IN SIGNATURE
It is a unique gathering place for many Chinese 

influential fashion brands.

Section designed for the influential Chinese 
fashion brands to present new business models, 
to show innovative ideas, and to spread new 
opinions.

CHIC- YOUNG BLOOD
Young blood of CHIC

Presenting global stylish brands, trendy 
crossover products, and diverse brands of 
fashionable lifestyle. 

DENIM WORLD
Denim culture, to be launched

As a showcase of global denim brands,
designers and manufacturers, this independent
denim culture hall will demonstrate denim-
related cutting-edge technology, environment-
protection ideology, brand culture and life 
style. 

SUPERIOR FACTORY
Aggregation of first-rate fashion manufacturers

To present diverse service systems including 
fast reaction, micro supply chain, and flexible 
production, etc. Advantageous companies 
will be gathered here, for example, intelligent 
manufacturing, specialized manufacturing, and 
various top ODM companies.

FEATURED 
SECTIONS + 
SHOW-IN-SHOWS



CATEGORY-
SPECIALIZED
SECTIONS

NEW LOOK
CHIC’s classic look

Full product line of women’s wear, including 
ladies’ wear, girls’ wear, affordable luxury, 
e-commerce brands, dress, and wedding dress, 
etc. 

SECRET STARS
Stage of in-style accessories 

World-known footwear, accessories, headwear, 
bags and cases, etc. 

HERITAGE
high-end leather and fur, down wear

Splendid gathering of high-end fur, leather, 
down makers, and industrial institutions 
and organizations, with overall functions of 
trade, brand promotion, and manufacturing 
cooperation, etc.

KID’S PARADISE
Most playful place at CHIC

Middle- and high-end children’s wear, shoes, 
infant and baby products, and associated 
products will be presented. Be ready for 
another fashion season of kids. 

PRESTIGE

Demonstration of top Chinese fashion

Highest achievement of business and travel 
dress. Illustration of gentlemen’s way of life. 
Convergence of middle- and high-end brands 
of suits, business casual, tailor-made, shirts, 
and formal dress from all over the world. 

URBAN VIEW
Most dynamic part of CHIC

The causal fashion zone at CHIC, the fusion of 
leisure culture will help participants to open a 
new chapter of brand diversification. 

THE UNIT
Integration, coordination and connection of 
innovation elements from the entire fashion 
industry chain

I t ’s  a  p lat form of  communicat ion  and
collaboration linking the participant brands 
with associated resources like lighting, display,
consultancy, software, model hanger, and 
auxiliary, etc.

FASHION JOURNEY
Asia's  fashion window presenting the latest 
international fashion trends. CHIC SPRING will show
on stage AUTUMN/WINTER collections.

International market leaders, high-end tailor-made
and designer labels as well as commercial brands
present their latest collection to potential partners
for their market entry into the world's most dynamic 
consumer market.




